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WOMEN VETERANS

WOUNDED WARRIOR
PROJECT®

Women are the fastest growing cohort of the all-volunteer force,
representing approximately 16 percent of the active-duty
military today and about 10 percent of veterans.

Through Wounded Warrior Project’s Women Warriors Initiative
survey and roundtable discussions with women warriors, we have

found women warriors are facing differing challenges with things
like:

o OF WOUNDED WARRIOR PROJECT TRANSITION
O REGISTERED WARRIORS ARE WOMEN

(27,030)

CONNECTION

FINANCIAL STRESS

EMPLOYMENT




__ WWP WOMEN WARRIORS INITIATIVE SURVEY FINDINGS
(2020)

1in3 47% 52%

OF WOMEN WARRIORS SAID OF WOMEN WARRIORS SAY OF WOMEN WARRIORS SAY
FINANCIAL STRESS WAS A TOP THEY FEEL RESPECTED FOR THEY HAVE STRONG
CHALLENGE DURING TRANSITION THEIR SERVICE CONNECTIONS WITH FEMALE
(30%) VETERANS

Women warriors identified a need for greater mentorship
and networking opportunities, specifically those who can
help them grow professionally with an understanding of
w their background, unique skills, and the life experiences that
: set them apart.
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TVMI and VETS Study Data Collection Timeline

Wave 1 | November 2016; ~ 3 months post-separation; n = 9,566; paid $25

Wave 2 | May 2017; ~ 9 months post-separation; n = 7,200; paid $30

Wave 3 | November 2017; ~ 15 months post-separation; n = 7,201; paid $35

Wave 4 | May 2018; ~21 months post-separation; n = 6,480; paid $40

Wave 5 | November 2018; ~ 27 months post-separation; n = 5,844; paid $50

Wave 6 | May 2019; ~ 33 months post-separation; n = 5,258; paid $50

VETS Survey M November 2020; ~ 51 months post-separation; n = 3,180; paid $50




TVMI and VETS Study Participants

Eligible Population TVMI Wave 1 VETS
(n = 48,965) (3 months after (51 months after
discharge) (n = 9,566) | discharge) (n = 3,205)

Male 84.1% 81.8% 80.9%
Female 15.9% 18.2% 19.1%
Army 32.1% 32.9% 32.0%
Navy 18.8% 19.2% 20.0%
Air Force 13.5% 19.0% 19.7%
Marines 17.2% 15.9% 16.2%
National Guard/Reserve 18.4% 12.9% 12.1%
E1-E4 Junior Enlisted 41.4% 27.5% 29.3%
E5-E6 Mid-Grade Enlisted 29.5% 30.0% 30.1%
E7-E9 Senior Enlisted 13.4% 17.9% 16.0%
W1-W5 Warrant Officers 1.1% 1.6% 1.3%
0O1-03 Junior Officers 6.4% 8.4% 9.3%
04-010 Senior Officers 8.1% 14.7% 13.9%

Note: 3,205 VETS patrticipants consented; 3,180 completed the survey. VE TERA’N

Veteran Evaluation & Researc h Applications Network




TVMI and VETS Study Participants Continued

TVMI Wave 1 VETS
(3 months after (51 months after
discharge) discharge)
(n=9,516) (n=3,191)

White Non-Hispanic
Black Non-Hispanic

Hispanic 13.8% 13.0%
Asian Hawaiian Pacific Islander Non-Hispanic 4.4% 2.6%
Other Race Non-Hispanic 6.0% 6.0%

VE T ERAvN

Veteran Evaluation & Researc h Applications Network




Original TVMI Sample of Female Veterans by Paygrade

13% 7%

1% 25%

14%

n=1,743
(approximately 18.2% of the full sample)

31%

sE1to E3 m=E4 = E5-E6 E7-E9 =01-03 m=04-07+
(n=114) (n=427) (n=532) (n=242) (n=188) (n=223)

” VET TERAvN

eeeeee Evaluation & Research Applications Network




Female Veterans’ Work Status

100%
90%
80%
70%
60% 549
50% 44%

409
2 33%

30% . 26%
. 23% 0%
(0]
10% I
0%

Wave 1 Wave 2
(n=1,743) (n=1,334)

[ No{] Vg’gr%ng for pay and not looking for paid work

Working for pay
12
B Not working for pay but actively looking for paid work

25%

60%

15%

Wave 3
(n=

VE TERA

Veteran Evaluation & Research Applications Network
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Reasons for Not Looking for Work by Gender (Waves 2 and 3)

70%
63%
(0]
60% 59%
50% A49%
4 0,
40% i,
23%
20%
10%
° 5% W 5%
N
Attending Full-time
school or homemaker
training

B Female Veterans at Wave 2

n = 344/25% of Wave 2 Female Sample

Male Veterans at Wave 2
n = 764/13% of Wave 2 Male Sample

10% .
- 8%

7% 6%
il il
—

Unable to work - Retlred from
physical health the workforce

10%

and/or caregiver condition/disability

B Female Veterans at Wave 3

6%, 6%85

Unable to work -
mental health
condition/disability

n = 332/25% of Wave 3 Female Sample

B Male Veterans at Wave 3

n = 821/14% of Wave 3 Male Sample

***********

VEI TERANErwork

Veteran Evaluation & Research Applications Network



Female Veterans: Better Opportunity or Promotion by Paygrade

30%

28%
25%
. ZOOA) 21 0/0
20 /0 180/0
15% 12 15%
13%
11%
11% 11% 10% ) 10% 11%
10% 89 9% 9% 9% o
° 8% 8%
6% 7% 7%
5%
5% I I - I
0%
E1to E3 E5 to E6 E7 to E9 O11to O3 04 to O7+
M eaving a Job for a Better Opportunity at Wave 2 B ProT%t;%n at Wave 2
n=1,326 n=-1,
14 M Leaving a Job for a Better Opportunity at Wave 3 Promotion at Wave 3 VE TERA’ ETWORK

n= 1 320 n= 1 320 Veteran Evaluation & Research Applications Network
=1, )



Female Veterans: Better Opportunity or Promotion by Race/Ethnicity

18%

16%

14%

12%

10%

8%

6%

4%

2%

0%

17%

14% ‘ 14%

Better Opportunity
Wave 2

16%

B \White Non-Hispanic

15

n=730/n=730

16%
15%

Better Opportunity Promotion
Wave 3 Wave 2
B Black Non-Hispanic B Hispanic
n=241/n= 231 n=191/n=189

14%
13%
12%
10%
9%
8% 8%
I | II |

9%

Promotion
Wave 3

Other Race Non-Hispanic
n=162/n=168

VE TERA

Veteran Evaluation & Research Applications Network
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Effective Employment Components for Female Veterans

Wave 1

Employment Program Components
Any Wave 1 Job Component

Translating Military to Civilian Skills

Translating Military to Civilian Skills Interactive Non-person
Career Planning/Exploration

Career Planning/Exploration Self-Paced

Career Planning/Exploration Direct Instruction
Career Planning/Exploration Interactive Non-person
Career Planning/Exploration Mentor/Coach

Career Planning/Exploration Networking Group

Job Training/Certification

Job Training/Certification Peer Learning

Job Training/Certification Direct Instruction

n = 298 Better Opportunit

61.4%
26.8%
20.8%
60.1%
54.7%
50.3%
51.7%
38.6%

27.2%

60.1%
58.1%
21.8%
39.9%
36.2%
31.5%
29.2%
21.1%
27.2%

2.56™*
1.78
2.09*
2.48**
2.18*
2.12*
1.76
1.82*

1.57

2.49**
2.25%
2.16*

2.72**

1.51
2.18*
1.40
1.27
1.43

= o1\ \ [—
VE TERANE:rwork

Veteran Evaluation & Researc h Applications Network




Sponsorship of TVMI and VETS

= o — - »
MAY & STANLEY SMITH @ Prudential

CHARITABLE TRUST

SCHULTZ NORTHROP
FOUNDATION
WOUNDED WARRIOR
PROJECT
THE HEIN£ EM}IUI'-J. MENTS

LOCKHEED unmﬁ o Heves £
@EEDEEAL SERVICES ] |Lal_{éi[_) :

ROBERT m | 17 SR
MLCDRMICK g _ = Humanities
Walmart
SDA :::h\‘%A | My,
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United States Department of Agriculture
National Institute of Food and Agriculture

hjf

Marge and Philip Odeen VETERAVN

VeteranEal ation & Research Applications Network
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@ PennState

EARINGHOUSE  VEZERANEwors

ILITARY FAMILY READINESS === Votoran bvalvaion & Reseurch Applcatons Network

Contact Us:

militaryfamilies.psu.edu

veteranetwork.psu.edu

VETERANetwork@psu.edu
Dr. Daniel F. Perkins: dfp102@psu.edu



Rosalinda Maury, Director of Applied Research and
Analytics at the IVMF



Unemployment Trends — 2008 to 2020

Unemployment Rates for 2008 to 2020

COVID-19
Pandemic March
2020 - present

2020

35.0%
Great Recession
30.0% December 2007-
June 2009
25.0%
20.0%
15.0%
10.0% %
/ \
5.0%
0.0%
2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
All Veterans Post-9/11 Veterans Nonveterans

e— Female Post 9/11 e— Post 9/11 Veteran (18-24 years old) ~  ceeeeeees Linear (
--------- Linear (Post 9/11 Veteran (18-24 years old))

Female Post 9/11)

Syracuse University Institute for Veterans and Military Families
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Unemployment Trends in 2020

Unemployment Rates for 2020

Covid-19 Pandemic

25.0%

20.0%

15.0%

10.0%

5.0%

0.0%
2019 Jan 2020 Feb 2020/ Mar 2020 Apr 2020 May 2020 Jun 2020 Jul 2020  Aug 2020 Sept 2020 Oct 2020 Nov-2020 Dec-2020
Annual
Average

Female Veterans

e=—=Total Al Veterans Post 9/11 Veteran Nonveterans

Syracuse University Institute for Veterans and Military Families 21



Latest Unemployment Numbers

H UNEMPLOYMENT RATES FOR POST-9/11 VETERANS OverVIeW
Demographics & Trends
The following tables summarize the employment situation A Demographic Category 'qzucf;:' se';';;;_ber CF:EE ﬁ':::":;ls - Veteran unemp | oyment was
of veterans in America based on BLS data released on .
October 8, 2021. These are unpublished data from the A 2020 at 36 percent In September-
Current Population Survey, not seasonally adjusted, and A 18-24 36 81 +45 146
represent the period ending September 2021. 25-34 31 43 +1.2 88
35-44 48 33 15 59 - Post-9/11 veteran
UNEMPLOYMENTRATESFOR:  August September Change  Annual 45-54 0.7 19 *1.2 54
2'3?21 p2l]21 {+,F-§ Averages 55-64 0.2 25 +2.3 52 unemployment was 35 percent
65 and older 6.5 - - 125 in September
All Americans (18 and over) 52 45 -0.7 79 Male i3 38 +0.5 74
All Veterans 36 36 0.0 6.5 Female 21 21 +0.0 7.2
Post-0/11 Veterans 31 35 +0.4 7.3 White, Anglo, Caucasian 35 33 -0.2 7.0 ° Fema Ie veteran unem ployment
Gulf-War | Era Veterans 33 29 -0.4 4.8 Black or African American 0.2 6.0 +5.8 6.8 .
WWII, Korean War and Vietnam Era 4.2 38 -0.4 6.7 Hispanic, Latinofa, or Spanish Origin 52 6.0 +0.8 8.7 was 3 " 3 pe rce nt In Se pte m be r
All Nonveterans 53 4.5 -0.8 8.0 Asian or Asian American 56 39 - 6.7
UNEMPLOYMENT RATES FOR VETERANS UNEMPLOYMENT RATES FOR NONVETERANS - Female post 9/11 veteran
Demographic Category August September Change Annual Demographic Category August September Change Annual unem p | Oy men t Was 2 . 1 p ercen t
+f- 2021 2021 +f- Averages H
2021 2021 (+/-) A\;;‘;ges (+/-) 202% in Se pte m be r
18-24 36 8.1 +45 146 18-24 9.5 8.7 -0.8 14.6
25-34 31 43 +1.2 8.8 25-34 5.9 5.0 -0.9 8.4
35-44 48 31 -1.7 58 35-44 4.4 3.8 0.6 6.4
45-54 2.8 36 +0.8 5.0 45-54 43 27 0.6 6.4
55-64 33 33 0.0 6.5 55-64 39 34 -0.5 6.8
65 and alder 4.2 34 -0.8 6.4 65 and older 4.7 32 -1.5 76
Male 36 36 0.0 6.5 Male 52 4.7 -0.5 78
Female 32 33 +0.1 6.7 Female 54 4.4 -1.0 82
White, Anglo, Caucasian 34 31 0.3 6.1 White, Anglo, Caucasian 4.6 4.0 0.6 7.2
Black or African American 4.5 5.6 +1.1 7.5 Black or African American 9.2 75 -1.7 115
Hispanic, Lating/a, or Spanish Origin 6.4 5.2 -1.2 7.4 Hispanic, Latino/a, or Spanish Origin 6.0 5.8 -0.2 104
Asian or Asian American 28 23 - 51 Asian or Asian American 4.6 4.1 -0.5 8.7 Source: https://ivmf.syracuse.edu/wp-

content/uploads/2021/10/IVMF-Employment-Situation-of-
Veterans-September-2021-released-October.pdf

Syracuse University Institute for Veterans and Military Families 22
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Median Earnings

$40,000

(Total Median for
U.S. Population
18 and over)

J

Civilian
$41,700

Veteran
$60,000

Female

Male

Female Male

$61,100 $47,000 $50,000 $35,700
(+$21,100) (+$7,000) (+$10,000) (-$4,300)
J J J J
Syracuse University Institute for Veterans and Military Families 23

Source: 2019 American Community Survey



Median Earnings for Veterans by Gender/Race

Male
$61,100

(+$1,100)

White, non-
Hispanic
$63,000

(+$3,000)

Asian
$65,000

(+$5,000)

Black Hispanic/Lati
$50,200 no $57,000 Female
(-$9,800) (-$3,000) $47,000
(-$13,000)

Asian I

White, non-

Hispanic e 2l
$47,050 (-$7,580) $47,200 Ispanic/Lati
g (-$12,800) na
$45,100
$14,900
Syracuse University Institute for Veterans and Military Families 24

Source: 2019 American Community Survey



Median Earnings for Nonveterans by Race/Gender

Civilian

$41,700

Male $50,000
(+$8,300)

Asian $60,000
(+$18,300)

White, non-
Hispanic $52,000
(+%$10,300)

Black $34,000 Hispanic/Latino

$35,000 Female
(-$7,700) (-$6,700) $35,700
) (-$6,000)
Asian |
$42,000
White, non-
Hispanic (+$300) $§éa(c)l(<)0
$37,000 ! f 8 f
(-$4.700) J (-$11,700) Hispanic/Latina
! $26,400
(-$15,300)
Syracuse University Institute for Veterans and Military Families 25

Source: 2019 American Community Survey



Top Occupations and Industries for Veterans by
Gender

Female Veteran Top Industries

e Educational, Health and Social Services (35%)
ePublic Administration (15%)

e Professional, Scientific, Management,
Administrative, and Waste Management
Services (11%)

eRetail Trade (9%)
e Manufacturing (6%)

mm Female Veteran Top Occupations

e Office and Administrative Support (18%)

e Healthcare Practitioners and Technical
(15%)

e Business and Financial Operations (10%)

e Sales and Related (10%)

e Management (9%)

Male Veteran Top Industries

eManufacturing (14%)

e Professional, Scientific, Management,
Administrative, and Waste Management
Services (13%)

ePublic Administration (12%)
eEducational, Health and Social Services (12%)
eTransportation and Warehousing (9%)

mm Male Veteran Top Occupations

e Transportation and Material Moving (14%)

e Management (11%)

e Installation, Maintenance, and Repair
(10%)

e Sales and Related (9%)

e Production (8%)

Syracuse University Institute for Veterans and Military Families
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Entrepreneurship

Entrepreneurship Characteristics

TOP MOTIVATIONS TO ENTREPRENEURSHIP

31% Helping society/supporting community W FEMALE MALE

48% 36% Maintain personal freedom

MOTIVATIONS

46% 45% The chance to implement own ideas/creating something

MILITARY SKILLS & 44% The opportunity to be financially independent/increase personal income

ATTRIBUTES THAT APPLY
TOENTREPRENEURSHIP "y,

¥ Work ethic/self-discipline (55%)

45% Make own decisions

25% Having more free time/flexible hours

: 33% Improving quality of life
F Teamwork (39%) T

F Leadership & management skills (37%)

EMPLOYMENT / SELF-EMPLOYMENT STATUS Female Veteran Entrepreneurs
ATTITUDES & PERSPECTIVES

¥ Mental toughness (32%)

¥ Ability to get things done (28%) ::E'W"EE E O WOULDRATHERGROW
' " 21% Working Full-tirme for an organization 14% 6 1 /ﬂ THE FlR:MlT"PtN (:EE'_"

ather than awn business. IT AT PRESENT SIZE

F 51% Committed to achieving growth,

¥ Perseverance (36% )

INTEREST IN ENTREPRENEURSHIP 5% Wﬂi:g:imfﬂ: organization | gef eveniFit meant lower prefits
PRIOR TO MILITARY * 4% Willing to take on new loans in
33% ‘Warking for own business full-time 54% order ta grow the firm
FEMALE MALE
T . . . F 36% Willing to bring in new owners
:I(; /:l 35% mm;:ﬁ:mm 15% Working For cem business past-time 11% inarder to grow the firm

.

Fn Slighthyfsomewhas
%) interested
"

| 26% Mot at all imberested
N

of fernale veteran owned businesses ane
FORMALLY OR INFORMALLY
CERTIFIED BY A NATIONAL, STATE,
LOCAL CERTIFYING BODY (75% male)

O those temale veterans that have certified businesses

52% FIND THE CERTIFICATION
PROCESS DIFFICULT (56% MALE)

Syracuse University Institute for Veterans and Military Families
Source: National Survey of Military-Affiliated Entrepreneurs, see https://ivmf.syracuse.edu/nsmae-series/
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Barriers to Entrepreneurship

Female Veteran Entrepreneurs

TOP PROBLEMS OR BARRIERS INPURSUING OR ACHIEVING BUSINESS GOALS

39% | 29% 27% 24%

Lack of Lack of mentors Irregular income Lack of experience
initial for business or exposure to other
capital business owners

Transition Difficulty & Key Challenges

FEMALE VETERAN ENTREPRENEURS INDICATED
69% THAT THEY NEEDED TIME TO FIGURE OUT WHAT
TO DO INTHEIR CIVILIAN LIFE (49% MALE)

49% had difficulty with the transition from military to civilian life (43% male)
47% indicated that adjusting to civilian life was difficult (39% male)

47% felt they had sense and purpose after military (54% male)

>

>

[

v

v

22%

economic
situation

X

Female Veteran Entrepreneurs

Top Transitional Challenges

Loss of connection with military community (30%)
Loss of sense of purpose/camaraderie (27%)
Getting socialized to civilian culture (27%)

Finding employment for myself (25%)

Financial struggles (25%)

Syracuse University Institute for Veterans and Military Families
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Barriers to Entrepreneurship

Female Veteran Entrepreneurs

BUSINESS RELATED BARRIERS & CHALLENGES

Participants reported difficulty with:

NAVIGATING THE DON'THAVE
RESQOURCES ANYONE ON WHOM
INLOCAL THEY COULD RELY
COMMUNMITY OM FOR HELP FOR

THE BUSINESS
. B..
DENIAL

48% of female veteran entrepreneurs

OF THOSE THAT WERE TURNED DOWN:

o F C R E DI T 64% did not reapply anywhere

23% did reapply and were turned down again

LACK OF
SUPPORT FROM
COMMUNITY
TO START A
BUSINESS

P

were turned down by lender or creditor 13% did reapply and got funding later

when applying for financing

Syracuse University Institute for Veterans and Military Families
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Capital

Female Veteran Entrepreneurs

Ability to financially sustain with income from current business

N

4 6% FEMALES

were not able to 26%
financially sustain 24%
themselves with 46%
just their business
4%
Credit Card

MALES
54%
21%
23%

2%

Yes
Partially
No, not at this time

No, and do notintend to do so

55% of business debt is on credit cards (40% male)

61% pay an interest rate that is higher than 10% (36% male)

23% pay an interest rate between 20-29.99% (7% male)

Female Veteran Entrepreneurs

CAPITAL FOR DIFFERENT STAGES

STARTUP

» 74% NEEDED LESS THAN $25,000 tostart
or acquire their business (compared to 55% male)

p 71% WERE ABLETO SECURETHE
INITIAL FUNDING for starting or acquiring
the business in 2019 while 29% were not able

to secure any funding at all

» 50% DO NOT FEEL PREPARED

for the traditional lending process

GROWTH

> 66% NEEDED LESSTHAN
$25,000 to grow their business
(compared to 41% male).

> 62% WERE ABLETO SECURE THE
FUNDING needed to grow their business in
2019 while 38% were not able to secure any
funding at all

» 46% DO NOTFEEL PREPARED

for the traditional lending process

Syracuse University Institute for Veterans and Military Families
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QUESTIONS

THANK YOU
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